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ACMJ: Soifyoudon’thavea scenetoplug
into,areyou goingoutand creatingone?

SS: No. Wedon’t need to create our own
scene. We'rejustrecordingmusic,andsending
outtapes. Alotofpeopleareintoitaround this
area, but there’s not really a scene around
wherewelive. ThereisinD.C.,butmoreof
danceclubs. Thebestway toplugintothatis

~continued on page 4




From the Editor

Thereisatime foreverything. InMay of 1989, it was time todemonstrate the
viability ofalternativemusic. Timetohighlight thebestindependentartists, many of whom
had moretoofferthananyact putforward by thelabels. Timetofocusonthe peopleand
personalities, nottheimagery, ego-buildingand promotional fluffbelieved tobeimportant
by record companies. Sinceourfirstissue, we havetried tobeanexampleof professionalism

which havelittleto offerin the way of secular distribution ormarket penetration. White
Thronenow coversalternativemusic. Quality underground publicationslike The Pleasant
Alternative now exist. The Pure Rock Reportsupportsalternativeradio. True Tunes,
Long's,and other mail-orderoutletscarry everythingreleased. And True News, True
Tunes'inhousecatalogueand newspaper, offersalternativeinterviews, reviews, highlights,
and everything you'lleverneed toknow. TrueTunes willbecoming outwithacompilation
CDsoon. Fearless Donkey and Visionsof Gray already have. And adiscfrom The Pure
Rock Reportand manyothersmay happenthisnextyear. Otherareasofalternativeministry
stillneed development. And inordertohelp, weneed tofocusourtimeand resourcesin these

andintegrity. Thatmeantlookingatthingsalittledifferently. Likenotselling mailing lists.
Refusingadvertising that wasinappropriateor questionable. Decliningto printreviews
whicharenotoriously influenced by advertising pressures. Offering subscriptionand
advertising ratesthatareaffordable. Emphasizing objectivity and informationratherthan
opinions. And providing readerswithexamplesof thebestindependentmusicfromaround
the world oncompactdisc-free with theirsubscription.

Timeshavechanged. Blonde Vinyl, R EX., Wonderland, Ocean, Broken Again,
Glasshouse, B.A L, and afew othersarenow offering listenersexciting newbands. Infact,
theyarebecomingsoaggressiveinsigning new talent, wecanbarely stayastepahead of
themincompilingourannualcd-and thatis very good newsindeed! Independentartists
likeOverthe Rhineand MellowdramaticWallflowersoffercompact discswhichsurpass
thebestalternativeactsof every major Christianrecord label. Independentartistslike Blue
Trapezearechoosing toremainindependent, oratleastnotthrow inwithChristianlabels

almaynolongerexistintheformofapublicationand annual
ays, working inotherareas of this ministry. Weappreciate
ghtsofourreaders. They haveencouraged usand influenced
panswerquestionsand offerencouragementtoyouinyour

forward toourcommon future. And welook forward toour
May God bless eachof youand enrich yourlifeand efforts.

With thelove possibleonly throughChrist,

Tomand AnneStephenson
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~ Music Industry
Christian

society in a culturally relevant

music is not targeted at the non-
believer. It's for people like you
and I who buy Christian music
because that's what our conscience

a lesson in economics

By Bill Power

I can remember a time, about
10 years ago, when "alternative”
Christian music was inits infancy.
Bands such as Undercover, the
Lifesavers, the Choir and others
were pioneers of the '80s. Itis no
small coincidence that today the
Christian industry's top three
alternative labels (Brainstorm,
Blonde Vinyl & Glasshouse) are
managed by members of these very

bands. It's a tribute to the per-
serverance of these individuals,
who haveall had a profound effect
on my life. However, a deeper
look reveals a sad reality of the
enigma called CCM.

Here we are, on the edge of
1993, and the Christian music
industry has had little or novisible
impact on popular culture. How
can we expect to ever reach secular
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fashion if we are shrouded behind
the four walls of the Christian
community? Joey Taylor of
Undercover once stated something
that has always stuck with me. He
said, "when an institution becomes
self-perpetuating, the people
becomesecondary." Thisis, sadly
enough, true of many churches and
ministries today. Due to social
standards, traditions, or justa lack
of vision - the Christian community
has become an end untoitself.

Here in my home state of
Washington, onany given Sunday
3 out of 100 people will be found at
church. With statistics like this,
it's safe to say that the mission
field is notat yourlocal Christian
bump-a-rump contest or bingo
night. lam somewhat disgusted
when the best "alternative” we have
to offer is a half hour of pop videos,
shown on the Family Channel at
midnight Saturdays (adjacent to
MTV's Headbanger's Ball, no less).
Isincerely doubt that the average
punk-rock or heavy metal 16-year
old has any attraction whatsoever
to this sort of sickeningly com-
mercial programming.

[t's time to face the facts. The
music "industry" is called an
industry becauseitisabusiness.
Inordertosurvive inbusiness you
have to make money. The major
Christian record labels target their
artists exclusively to the Christian
market because they don’tsellin
the mainstream. Why? Because
Joe public is not interested in
hearing the Christian"AC-DC", the
Christian "Jane's Addiction", or the
Christian "Richard Marx". It's most
certainly not a matter of money or
resources. Anyone who has been
toGMA, Cornerstone, orany other
major Christian music gathering
suspects that. l haverequested ad
rates from almost every major
Christian music publication. 1
believethatany advertiser whocan
afford full page colorads at those
astronomical rates, can certainly
afford the secular equivalent. It
really all boils down to a matter of
choice. Somewheredown theline,
we decided that CCM was going to
be Christian entertainment. There's
nothing wrong with that. Butlet's
not call "entertainment"” and
"edification for believers”
evangelism. Because clearly, the
majority of contemporary Christian

dictates tous. Ijust wish that we
held a higher standard for our
musicians as well as our industry.
Because, twenty years later, the
Christian industry is falling apart
at the seams.

Of course, everybody talks
about secular distribution. But,
scarce, limited product with noad
campaign, touring support, radio
airplay ormerchandising equals no
distributionatall. Nobody in their
right mind would ever market a
product without that kind of
support. And, in my opinion, there
is little motivation for successful
Christian artists tobring their music
to the mainstream. In fact, it's to
the contrary. Especially when
artists who do "crossover"” (Amy
Grant, Believer, Kings-X, Sam
Phillips, to name a few) are
maligned by Christians. This, to
me, is the ultimate irony. Christian
artists being slandered, criticized,
rebuked, and even condemned
because they have taken their music
to the people who truly need it the
most. Whatdid Paul mean when he
said to be "in the world, but not of
the world?" It was because Paul,
like Jesus, knew that true evangel-
ism comes from meeting people’s
needs attheir level, and speaking
to them in a language that they
understand.

What does the future hold for
CCM? Anybody who has takenan
economics or marketing course
knows about the theory of "supply
and demand". Under the present
limited distribution plan toMaand
Pa Christian Bookstores, we are
reaching only a small minority of
consumers. It's only a matter of
time before the "supply"” becomes
greater than thedemand. Atthat
point, as withany poorly managed
business, some labels will go
bankrupt. Others will be "sued"”
out of business. We're already
witnessing the first corporate
takeovers. Then we will all be
faced with the inevitable final 3
decisions:

1. Stay and fight a marketing war
2. Expand into the mainstream market or
3. Quit altogether.

As for me, I'm leaving now. I'm
going to find those 97 people who
aren't in church - wherever they
are. I ask you to consider doing the
same...



new & used CD’s, tapes, vinyl, etec.
independent releases

newsletter w/ club selection collector’s publication

artists such as: over the rhine, vigilantes of love, sam phillips, elim hall, king’s x,
john hiatt, Isu, pierce pettis, peter case, 77’s, adam again, da, the alarm, midnight
oil, mark heard, chagall guevara, t-bone, bruce cockburn, undercover, uz, bride,
throes, maria mckee, los lobos, jeff johnson, michael anderson, vector and more...

\. =

NN V2

Ratherthan discuss individual releases thatare currentlyunavail- SOUTHWEST. Flat Earth Art-
able, we could speculate about the compilations and multi-artist  istscouldsurpriseuswithacollec-
projects thatwill proliferate. Based on conversationswe’vehad tionofthebestsongsbyindepen-
withmanyindividuals both hereand abroad, youcan expecttosee  dents like Love Coma, Six Pence

agreatervariety of compilation cd’s this nextyear.

EAST COAST. Onecompilation
slated forlate Spring will feature
alternativeand grunge from the
Easternshoresofthe United States,
possibly complemented withsev-
eral of themore progressive Euro-
peanand downunderartists. Ten-
tatively it willincludeartists like
Ragman, Sorrow of Seven, etc. You
mightexpectittobecomeavail-
ableby Cornerstone. Itisencour-
aging tosee this renaissance from
the East Coast. Formoreinforma-
tion, contact:

Eric Hutts

2611 Darby Drive

Wilmington, DE 19808

(302) 995-2355

MIDWEST. Another compila-
tiondisc mightsurface from True
Tunes, perhapsevenasaninde-
pendent sub-label of an unan-
nounced record company. This
could appear by late Summer or
Fall, withdistribution through True
Tunes and that unnamed record
company’sdistribution network.
Wasthatcarefully worded enough
foreveryone? Sometimeswehave
tobevigue. Look foradditional
detailsin True News of course...

True Tunes, etc.

210 West Front Street

Wheaton, IL 60187

(708) 665-FUNN

SOUTH. Visions of Gray editor
Marty Bushcould offera follow-
up tothesoutherncompilation Inn
Faithand Utterance by early Sum-
mer. Artists may overlap those
slated for thefestival. [tmayalso
includeartists outside of there-
gion. For moreinformation, call
orwrite, orrequestasampleissue
of their publication...

Visionsof Gray

PO Box 724973

Atlanta, GA 31139

(404) 319-7064

NORTHWEST. Fearless Don-
key Records has begun workon
anothercompilationcd, tentatively
scheduled fornextFall, thatshould
establish theNorthwest'sindepen-
dentmusicsceneasa forcetobe
reckoned with. Bands like Sou!
Food and Blenderhead, amongoth-
ers, arerumored toappearonit.
Based on recent local shows, it
willbea very strong project. Also
look forindependentreleasesfrom
several of the artists from Songs
from the Rain Factoryas well as a
fewtoappearonthenextcompila-
tionthroughout1993. You'llwant
to call or write fora newsletter...

Fearless Donkey Records

4043 23rd AvenueSW

Seattle, WA 98106

(206) 937-4982

INTERESTED IN MORE AIRTIME?

DAVID X.

None the Richer, Situation Taboo,
and others. Individual releasesby
these artists are also expected
throughoutnext year,sowriteor
call for more information or a
samplenewsletter...

Flat Earth Artists

9859 [H-10 West, Suite 539

San Antonio, TX 78230

(512) 658-1413

WEST COAST. The Pure Rock
Report could offerit’sowncompi-
lationcd foralternativeradioand
retail salenext year. In particular,
itwould highlightthe bestinde-
pendentartists withanemphasis
onalternativeand collegeradio. It
may surfaceasa joint project be-
tween ACM Journal and The
Ground Floorwhenitappears, but
only time (and resources) will tell.
For more information, you can
reach Kevinat:

The Pure Rock Report

6264 ViaCanada

Ranchos Palos Verdes, CA

90274

(310) 83-FLOOR¢

CALIFORNIA METAL #?
We'vealllost count... Ifenough
metal bands can be found inCali-
fornia, thismightsurfacenextyear.

We'll probably seeremixes, out-
takes,and compilations from the
small alternative labels too.

Pf'—\(li“(‘. Unive Rgi'ly

UC Box 707

Forest Grove, OR 97116
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T comerstone Sthe plymouth brethren'
!blenderhead
raspbe

to take our music

and get itinto the' af?a

clubs. Thebig thing

now seems to be
technodance;rave. It's
amatterofgetting your
music into the hands of
dj's, so they can get it into their mix.

ACM]: So, once ina while you have
thechance todosomething live, but
usually itsjusta matterof getting your
musicinthehandsofsomeonewhocan

~playitataliveclub.
./ 55: Right.

j -'_A_CMJ: Soyouareworkinginastudio

.'Kevm Tharﬁnw real;ob M

'-.-ACMj, Laurel W‘hat are you domi_,

now? .

Laurel: Igraduated lastMay, butld

like to go back and get my Masters
degree in High School. Basically,
during the surhmers]justgetjobsto
makemoney. And, I’ vebeen working
inschools.

ACMJ: Musn: is ,u stsomethingon the
eldeand funforyou? -

Laurel: I vebeensmgmgfurten years

inchoirs. So;it ‘ssomething thatis fun

forme. Inever thought of it as more
‘thanahobby, butsince Kevinand I got
: together it sbecomemore senous

ACM} l"[owdoe&mrkmgmasmdlo
affectwhat you'redoing now? Does it
giveyou hoursand hours tobecreative

“orjustachance toaeewhatothersare
ddoing?

$S: Yes. Allof theabove. Howdoes
itaffect the music? Well, first, itgives

" us the ¢chance to. do demos without

haying to footasmuichy ofthebill. Ican
track thestuff anﬂiengineer itmyself.

‘_&sfaraqseemgi_vﬁéj; ptherpeople are
: 'domg,yt.ah I&ﬂe&a Asmuchasany

dlikoto __.l:f\at S?;!,

hours
othery

Laure! Gne thmb I've Iea'med in'
worhngmmKevm heknowsexactly
howtabringideasto fruition. Ifhe’s
writing, he can finish in a day. He '
wnrkedmonetoday that he&mshed in
”411ours

ACMJ: Wltere doyousee Cl1 ristian
alternative music going in the next
coupleyears?

Laurel: I think there reallyisamarket
forit. I seesomemusicthathasreached
itslimit, i.e. popularmusic. Peopleare
going to be looking for something
different. Thope they tumtoChristian
alternativemusicasa possibility.

ACM]J: What part doy you seeyour-
sdves play;ng in that” el :

Kevin: Hopeﬁl.l'tv; we’ll be another
groupistheheap,.. tohavesomething,
out there;thatpeople wanttolisten to.

Teanything especially -
_ _beat tlungsmceslmi :




Kevin: * Again, I think with any
musician, ani’r'-thingfth:'at you listen to
(or anything that you'vedone inthe
past)and frompastmistakesinbands.
We like Front242, some of their old
stuff...realnoisy. And thenontheother
end, wehkepopdamhkelnfmmahon
Society,etc. . &L

ACMJ: Do you fmd your farmly and
frlends amwpporhve"

La‘urel: Oh,deﬁmteiy.;_At leastas far
as I'm concerned. My family and
friends have known thatllove tosing
and play piano. Musicis just really
important. They .‘:1ll“}.1|.fs,rz’u:§Q pies to
hsten to. =

%
r\.

Kevin: Actually, my famlly doesn’t

. ACM] Do yuu find many appor~

~ tunitiesto !alktopeople about what " ,
.yonredomg'? N | (i

They llstartwondenng, ‘waita [ I

.'mmuteﬂsesepeophseemtobecomng (At i
froma pro-God... they'ré really into ' Il

- thisstuff-notaslamonGod. What'sup .

. withthat...?" pretty frequently. Seems

- like every coupleof weeks someone
comesuptous...

"ACM]J: What things influence you
‘musically and art:shcally, aswellas
_pe:sonally? Rt el S Ak _ | I|f|!|.
g ' (i
Laurel: Its;uata mmturéofalotof : |‘H!'|I '
things. I've been singing in school - [RlIiAMHIE

_ chon's for years, so I've been able to

singa lotof different types of music,

everything from American Folk to

. Classical. So I just enjoy music in
© - whateverformitcomesin. Itry tofind -
Y hgbestmwhateveﬂhear andltryw_'.;

-

I

really know what I'm doing. They:
know Ihavea lotof: electromm andhke

) R RS £ s

that, and thatsomehow it'sall hooked
intomy computer. But, that's really
aboutit. Oneofthemain things forme
is equipment, being in college, ...the
brokencollegestudentfinancially...any
person whoplaysinaband knows that
there’s a financial cost. That's a big
formoftheirsupport. They'reallreally
supportiveof whatwedo.

ACM]: You mentioned that you're
workingonsomenew songsrightnow.
Is there any possibility of an inde-
pendentreleaseany time in the near
future? Orare you hoping for some
label willtry towoo youwithmoney up

front?

Kevin: Yes, thealmightydollar. Laurel
and I'just ;finished a batch of work
tapes. This pastone was3songs,ICan
Murder, Words, ete. I'm still trying to
hammerouttheideasas farasconcrete
titles. lguessifsomebodycamealong
and offeredusmoney torecord that'd
begreat. Butwe'lljusthavetowaitand
seewhathappens. We'rejustgoingto
keepdoing whatweare, writing songs
andrecordingsongs, whetherany label
showsinterestornot...evenifnobody
islistening,.

ACM]J: Would you be interested
primarily indistributionto clubsand

! ||"" A AN
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collegeradioshows, ordistributionin
the Christian marketas well?

Kevin: Hopefully both. Butiflhad to
pick from the two, I'd definitely pick
secular, Ifyousign withasmallsecular
label, then you can always pursue
distribution inaChristian bookstore...
like The Innocence Mission, Sam
Phillips, ete. I think1'd wanttodoboth.
But perhapsit's morecomplicated in
reality.

ACMJ: Laurel, isthereanything you'd
liketoadd ...like where you'd liketo
head?

Laurel: Kevinbasically covered where
wewant to gowith this,ordon’twant
to go. This, forme, is justa wholelot
of fun. I'm glad that Kevin and I are
friends, becauseit'snotjustajob,it'sa
lotof fun too. If nothing happens with
it, that's fine - it's a good experience.
Butifitdoes gosomewhere, that will
makeme happy too.

ACM]J: Kevin? Anything youmight
wanttoadd tothat?

Kevin: WearetheGeorgeGershwin's
of techno music...Idon’t know why
thatalwayscomestomind. Hesold life
insurance and wasn’t a slave to his
music. I'veseen bands with theserock
starattitudes, likethey wanttomakeit
bigand live off theirmusic. But, that's
nothow we feel-wejust wanttohave
fun. I know we’ve said that 40 or 50
times eachnowand youcaneditsome
of those out. But that's really true.
We'vebothgotour priorities, college
first. 'm workingonmy bachelorsand
Laurel’s working on her masters. But
that'swhatwedo first. We'renotrock
stars, but we are Christians and
musicians.
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graphicdesign

audioengineering

recording promotion & production

concert promotion & production

for info and estimates please call

(206) 525-5686

Aaron 5plun/z/e
71904 NE 52ud Sealtle, WA 957105

PHOTOSPECTIVE

by Mark Ellner

Music festivals are typically viewed from
the perspective of the performing artists,
the listener, or even the festival staff
themselves. We asked Mark Ellner, our
photographer from Colorado, to give us a
view of the Cornerstone festival as a
photographer.

'veendeavored togivean frank account

of my feelings and the difficulties
encountered. I have to agree with the
statement,"Comerstoneis notreally setup
for photography"...because from my
observationsthefestivalisgeared primarily
toward themedium ofradio.

I understand there are rules that
everyonemustobey inorder forthefestival
tooperateassmoothlyas possible, and it
must be quite difficult for the press
coordinator tolimitaccess toaspecified
numberof peopleand places. However, as
aphotographerItend tomoveaboutagreat
deal trying to document as much of the
festival, and as many of the concerts, as 1
can. SoI'mnormallynotina givenarea for
any length of time.

It makes my job quite frustrating to
“gainaccess” toastage only tohavethat
accessdenied by staffand /orsmallstages
overcrowded withequipment, technicians
and musicians from other bands. For
example: WhenIarrived atthe Mortal /
Circleof Dust stage toshoot, thestage was
so congested with members from the
Crucified, Fans, Security, and Stage
Technicians, access wasimpossible. And
to top it all off, I was given conflicting
stories from JPUSA personnel -onestating
thatIcould roamaboutthestagein certain
areas, whileanothertold melcouldn’t
even pass therope. And this was
whileseveralotherindividualswith
camerasand press passes wereinthe
area beyond theropeto whichIwas
being denied access. This becomesa
“moot” point because (eveniflcould
havestood beyond the rope) I wouldn’t
havebeenabletoshoota picture withall

the peopleonthestagebetweenmyselfand
theband. So,Iwaslefttofind mywayback
throughand shootfromthecrowd - putting
me too faraway from theband forevena
telephotolensetoachievetheshotIneeded.
Therewasnotanopportunity togetabove
the crowd to weed out distracting objects
suchasthebacks of people’s heads.

The only possible solutions I have
require buying bigger and bulkier (and
expensive) camera equipment toweed out
distractionsbetterand tobring mecloserto
thestage froma furtherdistance-orIcould
become moreaggressive with the crowd
and “elbow” my way through to good
vantage points causing disturbances (the
“anything for a picture” mentality). My
choicewould obviously bethefirstsolution.
Butasanartist, [struggle withthelimitations
of my equipmentand thecreativedriveto
producetheimagelhaveengravedinmy
mind. Iconsciously makean effortnotto
berudeand try nottoblockanyone’s view,
and my hesitationstems fromthefactthatl
donot want anything thatimightdo to
reflectnegativelyagainstwhatlam trying
toaccomplish.

Iamonlyinonespotforashortduration.
And itis very frustrating (and stressful) to
haveashotlined up, only tohavesomeone
appear in my line of sight as I click the
shutter. Whenmy visionisclearagain the
shot is gone - the musicians, in constant
motion, havemoved ontoadifferent partof
thestage. Or they are doing something
less interesting than what I just
missed. And there were times e
I had to just cap my lense 3
and kick back
because it just
wasn't
worth
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...flocking towards the Edge

e, justafewshortyearsago, wheneverything
ian music was still exclusive to the best
sbacked by the largest record companies.
etheonly record companies,don'tinterrupt...
traveled from town totown and Christian
ickly struck a poseasiftheseartists were the

ainsta programming. Publicserviceannounce-
ments, station sponsorship of the concerts, interviews, in-
store appearances - it was too good to believe. They even
played afew of theirsongs during special shows tosalve their
conscious, butitdidn'treally matter because everyone was
desperatetofinally seea concert. And themusic wasmeant
for those insideand outside the church. Theearly pioneers
quickly rose totask - Undercover, the Altar Boys, Randy
Stonehill, Second Chapterof Acts, Resurrection Band... Youth
leaderswerethrilled with the prospectofsubstituting thegood
forthebad,and rounded upevery warmbodyandbussed them
totheshows.

Theshow came and went. And life wenton. Well, until
thenextshow came totown, after whichlifeagain returned to
normal. Butthat'swhereitstopped. Andlittlechanged. The
record companies continued catering toradio stationsand
youthleaders. Coloradsin CCMand Campus Life. Direct
mailingstochurches. Afterall, thekidsweren'tgoingtogoon
theirown. They never listento Christianradio (lessthan 1%
everdo), they don'thang outin Christian book stores, and the
shows that they might choose certainly wouldn'topen for
Petra, Ray Boltz or Michael W. Smith. Simply put, we were
sheep, weacted likesheep, and they treated us like sheep.
Baaaaaaaaaaa.

icquadrangle(foursidesandself-contained)
Record companiesstill produce for Christian
adiostillcaterstoa thirty-somethingaudience,
thing audiencesstill patronize Christian book
ristian book stores still stock whatever the
lcompanies pushonthem. And whilethiswould delight
any economistin a centrally directed economy, the world is
changing. Andit'stimewerealizethattheworld ischanging
and meet it whereitis. Jesusmetordinary everyday people
wherethey wereand offered them whatthey really needed. Is
that really so difficult to comprehend? Even Corporate
Americahaslearned thatyou havetomeet people wherethey
are. Thatyoumustfirstunderstand whatthey need beforeyou
canofferthemwhattheyneed. Youcan'tjustdecidewhatthey
need and then forceit on them. They learned this from the
Japanese whoonlyapplied whattheylearned fromthe U.S.in
thefirst place. Thismay sound likea grimand dismal picture,
butthereareshiningexamples thatourfuturecould bebright.

RADIO

KOKF in Oklahoma City abandoned the ‘rules of the
clueless"and took adirection with programming thatstunned
otherstationsin theirmarket. Unlike other cities where the
100,000 watt Christian station goes after the smallest target
audience known, KOKFasa 3,000 wattstation wentafter the
largest. Well they went tonumberone, twoor threeinevery
category for youth in their market practically overnight,and
they have growneversince. And WAY]in Ft. Meyers went
half the distance. If you are waiting for the Christian radio
stationin yourarea toshift their formattosomething relevant
toyoungadults, well... you're wasting your time. They have
theirestablished church audienceand, moreimportantly,
largeadvertisingaccounts. Evenifthey changed their format
tomorrowand developed personality, theystillhavetoattract
listeners fromotherstationstomakeany kind of difference. If
wewanttoreachout, then weneed toreachthem wherethey
are. Sponsor programs on existing stations -reaching an
existing audience where they are. If theaudiencemovesto
anotherstation, then moveto that station.

Perhapsthebrightestspotin the future of Christian radio
isatcollegesand universitiesaround the world. This market,
withits ‘anything goes ‘ perspective, offers real possibilities
foralternativeand progressive musicby Christian artistson
par with theirsecular counterparts. And withindependent
minded dj'sand The Pure Rock Report, we canlook forward
to reaching those who are perhaps the most closed to
Christianity.

LABELS

Big record companies may moveslowly toadapttoa
market that may notbe there when they finally arrive, butthe

smallercompaniesdon'thavethat problem. However, being
ahead of the pack means creating amarket wherenoneexists,
and thisdoesn'tlend itself to financial stability. WhileR.E.X.,
Wonderland, Ocean, B.A L, Broken Again, Blonde Vinyl,
and others may be heretoday, somearelikely togothe way
of Imageand Refugein thenear future unless they mature
beyond the limiting distribution deals they are currently
locked into. Anincreasing number oftalented independent
artistshavedecided thatitisnolongerin theirbestinterestto
sign witha company thathasa lotof unrealized potential,
limited to the Christian distribution network. And without
new artists and emerging talent, a record company cannot
perpetuateitself. Theindustry isatacrossroad thatcould
shake the very foundation of the Christian musicscene. The
labels that cross thelineand meet theiraudiencein legitimate
record storesaround the country and world, advertisein the
real college musicscene through CMJ and others, and count
themselves among those in the big pond will surviveand
flourish. Those whodon't perceive the change in the wind
may facelean yearsahead.

PUBLICATIONS

Publications are alsoin for a ride. While CCM and
company may survive through hypeand advertising major
label profferings, the brightest of the alternative scene may
disappear or consolidate. Interestin alternative Christian
music will probably continue to grow, but thereal financial
support for publishing - ad vertising - may becomescarceas
progressivelabelsdisappearor take new directions.

However, independent fanzines like The Pleasant
Alternative and publications like True News which better
reflectthedirection of thescene (and integrity overadvertising
hype) should succeed where others fail. The power of the
pressisitsability tobeanoutside voice toexposeshortcomings
and emphasize whatisright. And todosoeffectively,itcan't
servetwomasters. Ibelieveit must writein thebest interests
of its readers - limiting personal opinion, emphasizing
objectivity, andignoring pressurefromadvertiserstoembellish
or exaggerate. Unfortunately, it can also serve itself by
pursuing speculativeinvestigative reporting toenhanceits
circulation and perceived integrity and prestige. Oritmay
pursue the almighty advertising dollar by accepting
advertisements thatare misleading or by writing favorable
reviewsforsubstandard product. I'vesometimes wondered if
maybe Ireceived an entirely different release with thesame
name, titleand artworkbecausel'd never recognizeitfromthe
review Iread...

CONCERTS

Big concertsjustdon'tdraw like they used to. Noteven
inthesecularmusicindustry. Butweshouldn'tlamentthat
thingsaren'twhatthey :
used tobe. Weshould
review what are we
trying todo. InSeattle,
the relevant national
musicians like T-Bone
Burnett, Tonio K,
King's X,and legitimate
local Christian artists
per-forminthesecular
clubs, person-to-person
and face-to-face, where
those whoneed tohear
analternative to their
life already are. This
story is true for an
increasing number of
citiesaswell. And while
those whotry torepeat
thisin theirchurchmay
meet limited or short-
termsuccess, [ believe
they will fail toaccomp-
lish what they hopeto
achieve. Because
people will come for
helponly whentheyare convinced they need it,and alsoonly
where they are convinced they will receiveit.

START ATHOME

And asachurch we haven't been terribly effectivein
convincing anyone that we know what we'redoing, that we
knowwherewe'regoing, orthat weeven haveaclue. Weneed
tostartbreaking down thebarriers we haveerected between
ourselvesand God. Weneed tooffer Christ's messagein the
non-threatening way it wasintended. Wemusteliminatethe
emphasisonmoney thatseemstodrivechurchesinto frenzied
pledgedrives, privileged memberstatus,and internal politics.
And wehaveallowed the church facility and salary structure
tobecomeanidol, often devouring 90% of the financesin the
fellowship. Weneed to be theexample we claim tobe. Ifwe
areaflock withoutdirection, then weneed tofind it. And the
sooner, the better.
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ACM Journal may no longer be available as a formal
publication, but there are now many other places to turn for
the type of information you have come to expect from us.
TrueNewswould beanexcellent firstplaceto
start. To begin with, it is available at no cost. True
Tunes, etc.candothisbecause they havetheircomplete
domestic,import,andindependentalbum
titlesinside. And when you see their prices, you’ll
probably dosome of your Christmasshopping here.
however. Theyalsooffer featurearticles, interviews,

reviews, letyouknowaboutupcoming projects, mention

special one-of-a-kind items, and alternative video. For
acopy, youcancall themat (708) 665-FUNN.

Whilewe'retalkingabout product, youmight
also contactthe ART Club. They offeranewsletterto
theircustomers,and youmay find someobscureitems,
specials, and out-of-printitems thataren'tavailable
elsewhere. Youcanreach themat(706) 613-7419.

Andasafinal noteonmail-order-Rad Rocker’s
Emporium, Key Records, Embryo Arts, Plankton
Records, Sabbi’s Corner, and others are a good
place for the hard to locate items not to be found
elsewhere. Youmayalsogetmore personalattention
aboutitems youareespecially looking for. Butyou'll
neverknow what they haveunless youdrop thema

Movingontotraditional publications, you'llfind
everything from xeroxed artworkand hand-written
pageswithadirculationof 50to four-colorartworkand
typesetcopy withtensofthousandsof readers. Below
arebriefd ofafewthatmaybeofparticular
interest toour readers, butl haveincluded the most
complete listofaddresses [ havetodateshould you
wanttosubscribetothemall.

The Pleasant Alternative is one of the most

publicationsout there,and you'll thoroughly enjoy
stories, quotes,and creative graphics-wedo...
Talentscomes from Australiaand will thrill those
wholikeartwork, poetry, prose, theatre, and other
mediumsofartand performingart. Itisby farthemost
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artwork,and presentation.

Thieves & Prostitutes isalso one of the more
interesting publications wereceive. Itsarticlesarewell
progressive,and inspired. And youneverknow what
willbenext...

The Pure Rock Report is the only bi-weekly
publicationavailable, arriving every other week by
first-classmail. And youcanalsopurchaseasubscription
thatincludes productreleasesevery otherissue. Look
foracompilationcd possibly nextyearaswell. You'll
find The PureRock Reportespecially helpfulifyouare
involved inradio, retail, clubs or just want to know
everythingasithappens

'Zine from Mam also recently grabbed our

and interesting publication.

attention,asa
Welook forward to futureissues of thisaswell.

Followingare addresses forthe publicationslisted
aboveand as many others as we could think of. We
apologize for any that were forgotten or omitted.
And thank-you for your continued interest in
alternative Christian music.

PUBLICATIONS
Weare fairly sure theseaddressesare correct, butour
bulk mail itemsaren’t forwarded or returned. We
suggestsendingeach publicationa presskit, phoneafter
afewweeks,andaskforasampleissueand ratecard for
ssonbef 0 Yoo :

AGAINSTTHEGRAIN

¢/o2ZNBCFM

PO Box 901

Narwee, NSW 2209

Australia
ATKIE

Postbus273

AUTOGRAPHS FOR THESICK
PO Box 111
Wilmore, KY 40390

BLACK & WHITE
14 Brian Tce
Morphett Vale, SA 5162
Australia

CEPHAS

9401 Caltor Lane

Ft. Washington, MD 20744
oMU

86-67 78th Street

Woodhaven, NY 11421
CORNERSTONEMAGAZINE

-~ 920W.Wilson

Chicago, IL 60640
COMMITTED

1321 DriversCircle

Rocky Mount, NC 27804
oMU

86-67 78th Street

Woodhaven, NY 11421
COUNTERCULTURE

19022nd Avenue, #1103

Seattle, WA 98101
CROSSFIRE

211 East Santa Fe #192

Olathe, KS 66062
THECUTTING EDGE

8303 Hilton Way

Orlando, FL 32810
DIFFERENTDRUIMR

HEAVEN'SMETAL WHITE ROCK
PO Box 17367 Faltspatvagen 46
Austin, TX 78760 25teps
MANNAMUSIC S-803 34 Galve
PO Box 91 Sweden
Albany Creek, QLD 4035 WHITETHRONE
Australia PO Box 20577
THENOIZE Castro Valley, CA 94546
3108Central Avenue '‘ZINEFROM MARRS
Dubugque, 1A 52001 PO Box 685
NOTEBORED Matthews, NC 28106-0685
PO Box 238
Atglen, PA 19310 INTERNATIONALMAIL-ORDER
THEOBLIGATOR - -
g other mail-orderand retailoutlets
3656 Camelot DriveSE,#1A Therearemany apnd i
Grand Rapids, Mi 49546 mf:lependentpmduct,but we'velisted a few tostart
PLEASANTALTERNATIVE with. ;
9130Sunflower Road THE ART CLUB
DeSoto, KS 66018 Alternative Recordsand Tapes
PURE ROCK REPORT 225 Appleby Drive, #139
TheGround Floor Athens, GA 30605-1785
6264 ViaCanada (706) 613-7419
Ranchos Palos Verdes, CA 90274 EMBRYOARTS
RADICALLYSAVED MAGAZINE Nonnentaplaan 52
PO Box 9590 B-3800 Sint-Truiden
Murfreesboro, TN 37132 Belgium
THERAIN 32-11-681-355
11544 Weimer Drive © ESSENTIALSOUNDS
EastCanton, OH 44738 PO Box 27243
RANSOM ] Mt.Eden o
6 Belle Vue Road Auckland
Lincoln, Lincs LN11HH ’ New Zealand
England KEY RECORDS
REALALTERNATIVE PRESS = PO Box 427
8596 WoodhavenSW Lloyd, FL 32337
Byron Center, MI 49315 LONG’S CHRISTIAN MUSIC
REALITY ROCK ¢ o 2306Edgewater Drive
Box2333 .. Orlando,FL 32854
Redlands, CA 92373 : (407) 4220293
THE REVIEW METALCROSSPRODUCTIONS
PO Box 16 Hallmansv. 26
Greenslopes, QLD 4120 5-552 59 Jinképing
Australia Sweden
RIZZEN ROXX PLANKTONRECORDS
10202 Tamarack Drive 2365ebert Road
Vienna, VA 22180 ForestGate London
SANCTIFIED PRESS E70NP England
2500 Washington #2 RADROCKERS DISTRIBUTION
Granite City, IL 62040 370Greentree Lane
SLAUGHTER HOUSE Milan, MI 48160
21370Pine Ridge Ave SABBI'sCORNER
AppleVAlley, CA 92307 10Southwest Street, Apt3
SPAMM Aurora, IL 60505
PO Box 1182 SCRIFTUREUNION BOOKSTORE
TANelsm,NewZeahmi 129 York Street
LENTS Sydney 2000
PO Box 468 Australia
Broadway NSW 2007 THESHEPHERD SHOP
Australia 431 M
THIEVES and PROSTITUTES San Antonio, TX 78216
4009 Johnson Street (800) 332-7330
Hollywood, FL 33010 STRESS MUSIC
VISIONSOFGRAY PO Box 2806-551
PO Box 724973 Torrance, CA 90503
Atlanta,GA 30339 TRUE TUNES, ETC...
WHITENOISE 210West Front Street
PO Box 1564 Wheaton, IL 60187
Pt. Roberts, WA 98281 (708) 665-FLINN

*NO METAL.GLAM. RAP, POP, POLKA, CLASSICAL, COUNTRY,
- OPERA, FOLK, DISCO, CHEESY MAINSTREAM FIZZ, OK?

FOR MORE DETAILS, COMPLAINTS, CD ORDERS, GIBBERISH...

,NKEY SEATILE, WA 98106
006) %7981

THE LIFE YOU SAVE MAY BE YOUR OWN






